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Orange.com satellites

Social Media platforms and Group presence

(march statistics)

orange’

Orange.com

Visits : 11 million

Pages viewed : 20,5
million

orange’

webste generator

8 sites :
wholesalesolutions
livre audio

orange’

live Orange blog

Visits : 53 447 in
half a year

=2 streamlike

Streamlike

300 new videos

60 000 players
loaded

facebook.com/orange
appox. 240, 000 likers

approx. 21,000 followers

Orangein 700 circles
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brand video site Pages viewed:
CSR survey microsite 83074
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" Google+
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Facebook Twitter GooglePlus Timeline
@orange orange.com/gplus timeline.orange.com

~ 80 accounts
approx. 350,000

followers
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2 main books in 2011
Orange inside

> http://precommerce.com > http://amonboss.com
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How Companies and Customers are
Transforming Business Together

INTORNET AND SOCIAL MEDEA HAVE TRANSFORMED THE WAY WE MAKE PURCHASING DEQSIONS
Your Customers are Resdy, Are you?
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3 phases in a social media project

a
- effort
industrialise
spread the word
professionalise
initial results
prove efficiency
TRIGGER convince and grow
evaluate relevance
" measure opportunity
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. Impact on HR
. enterprise social networks E -

10 major trends in Corporate Social Media Management
1.

2
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4. curation

5. beyond the fan page

6

14

8. brand advocates and champions hitp://oran.ge/10smtrends
9. proliferation of platforms
1

tablets
. content marketing E E
. direct client interaction
0.the new bubble N &
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Interact with us online

facebook.

http://www.facebook.com/orange

{ \

@orange

http://slideshare.net/orange

http://live.orange.com
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